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Foreword

The disrupted landscape
for UK trade

2022 was another challenging year for
international trade, with the tailwinds of the
COVID-19 pandemic, the invasion of Ukraine by
Russia and the continued impacts of Brexit
creating a trading environment that is fraught
with challenge and uncertainty.

Despite promises of new trade deals breaking
down barriers for business and shifting market
focus away from Europe, the UK's closest
trading partners continue to be within the EU,
with access to them inhibited by new and costly
delays and blockages.

The impacts of Brexit have extended further
than just connectivity across the Channel, with
business reporting significant impacts to their
ability to trade with the rest of the world too,
with border delays hampering efforts to send
goods and services overseas.

Conversely, confidence in the UK government
has stayed even and the UK's attractiveness as
an investment destination remains high. This is
seemingly driven by the maintenance of strong
legal and regulatory clarity in the UK.

With 73% of business leaders recognising the
strong correlation of trade issues and their
business performance, addressing the critical
barriers to trade should be a focus of the
Government.

UK businesses want regulatory and
legal clarity
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Post-Brexit disruptions are
impacting UK business

Supply chain issues are most
impacting trade with the EU

of UK businesses say trade with the
rest of the world has become harder
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20% of businesses reported that export
volumes had declined in the past year

Methodology

Results in this report are
based on an online survey
of 201 senior decision
makers from medium-
sized and large enterprise
businesses in the UK.

The survey was conducted by TRUE Global
Intelligence, FleishmanHillard's in-house
research and analytics practice, and responses
were collected in January of 2023. Results are
reported at the 95% confidence level with a
margin of error of +/- 6.9%

33%

A third of businesses reported
international trade issues having a
negative impact on their reputation.



